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I have read the summary of the RMI Draft Methodology and my concerns are relative to 1) how you are 

going to pick up "public information" and 2) How are you going to analysis "transitional societies (mid 

indigenous people-mid urban people)". 

Mining companies are not "marketing champions". Their web pages are very short and contain 

minimum information. But NGOs webs, which use to concern about mining problems are plenty of 

studies, pictures. 

In my country, Peru, we are noticed that most of our rural society is not "full" indigenous people. They 

are people who are transiting from "tribe forms" to "urban" people. Sometimes they don´t have water 

facilities at home, but they have a cel and are Facebook addicts. 

Finally, some words at the Spanish translation are not correct. 

 


